
CAMPAIGN WORKSHOP



THE CHALLENGE
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Marketing campaigns should 
connect with your customers 
when and where they’re 

already hanging out.
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THE CHALLENGE
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THE CHALLENGE

But with over 120 
marketing channels to 
choose from, it can be 
hard to know where to 

get started. Which is why 
you likely tend to stick to 

the same ol’ channels.
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THE CHALLENGE

You have your campaign theme. 
You even have a plan. But you can’t 
shake the feeling that you could be 

doing more – showing up in new 
ways in new spaces.
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THE CHALLENGE

Introducing 

The Campaign Workshop

A two week sprint designed to blow 
your campaign into new territories, 

backed by data and honed by 
channel experts

Starting at $20k
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OUR CAMPAIGN
 PROCESS



We can get here together
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CAMPAIGN 
PROCESS

THE PROCESS

Onboarding

An enhanced campaign built 
custom for your audience

Pre-Workshop Workshop Post-Workshop

Channel Strategy

Channel Spotlight

Workshop with Channel Experts

Media Plan

Workshop Planning and Channel Expert Resourcing
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PRE-WORKSHOP

ONBOARDING

You’ll onboard Jumpsuit to any audience and channel 
data you currently have and give us access to website 
analytics, social channels, and any other relevant 
platforms or documentation.

We’ll supplement your data with our own channel 
insights-driven research so that we understand your 
customers better and where (and why) they’re choosing 
to spend their time.

Deliverable: Channel Spotlight

THE PROCESS
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THE PROCESS

WORKSHOP

WORKSHOPPING WITH CHANNEL EXPERTS

Once we’ve identified new channels for you to consider in 
your campaign, we’ll tap channel specialists, influencers, 
and creatives who from our vast contractor network who 
live and breathe in these spaces. Together, we’ll generate 
ideas on how to activate your campaign in ways that are 
truly native to those niche platforms and communities.

Deliverable: Invision Board 
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POST
WORKSHOP

THE PROCESS

CHANNEL STRATEGY + MEDIA PLAN

We’ll deliver a Channel Strategy, Key Asset and/or 
Influencer List, and a Media plan for you to supercharge 
your campaign for maximum impact.

Deliverables: Channel Strategy, Asset and/or Influencer 
List and Media Plan



ASSUMPTIONS
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● Client must onboard Jumpsuit to one primary audience 
for campaign as well as any historical data regarding 
previous channel or campaign performance.

● Client understands that this scope of work is 
strategy-based and inspired by research, channel 
specialists, and platform creatives. It does not include 
content production for the campaign nor support 
running the media. Those services are in Jumpsuit’s 
wheelhouse and may be added at an incremental cost 
and scope of work.

● Each deliverable within this SOW will have one round of 
revision baked in and will require locking the previous 
deliverable. Revisions must be iterative rather than net 
new.



GETTING
STARTED
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● Secure your budget. Campaign Workshops start at 20k. 
Customizations are optional at an incremental cost.

● Schedule a free consultation. Let’s make sure our 
workshop is best option for the problem you’re trying to 
solve. From there, we will align on the scope of work, timing, 
and costs.

● Finalize the SOW. Once signed, we’ll schedule a time to 
officially kick off the project and secure a workshop date.

Ready to accelerate your campaign into new (and 
data-informed) spaces? Let’s sprint!

https://calendly.com/nicole-ayres/30min?month=2022-03

